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Sunnybrook’s security team managed 
an ER lockdown as the hospital received 
Toronto van attack victims

CRISIS RESPONSE IN 

TORONTO
Members of Sunnybrook’s 
security team: Katrina Lambino, 
Bruna Mariano and Jake Daynes

SEE P.16 FOR MORE DETAILS
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• 72% have purchasing influence
• 42% use the publication to help make 

purchasing decisions
• 39% have contacted advertisers from seeing 

their ads in Canadian Security
• 63% of readers recommend and/or are 

involved in product and service purchase 
decisions

Canadian Security targets key decision makers 
responsible for the safety and security of the 
businesses, institutions and organizations they 
are tasked to protect. Our audience of security 
management personnel turn to Canadian 
Security for the latest news, opinion, advice, 
technology, products and solutions regarding 
securing facilities, assets, staff and data.

• 90% indicate Canadian Security meets the 
needs of their industry

• 96% of readers rated the overall quality of 
Canadian Security’s content from Excellent to 
Good

• 91% have visited Canadian Security’s website
• 95% rate Canadian Security’s website from 

Excellent to Good
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OUTSIDE OF CANADIAN SECURITY MAGAZINE, THERE IS NO OTHER PUBLICATION I RELY ON 
TO KEEP ME UP TO DATE ON INDUSTRY NEWS THAT IS RELEVANT TO ME. THE MAGAZINE IS 

LEADING IN INSPIRING LEADERS AND NEW PROFESSIONALS. THANK YOU CANADIAN
SECURITY MAGAZINE!

“
”
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Canada’s ONLY dedicated Security 
Management title!
With 12,000 readers in our verified circulation, and close to 12,000 weekly 
eNewsletter subscribers, plus our regularly updated website, Canadian Security gives 
you unrivaled reach to security decision makers across Canada. From Chief Security 
Officers to Security Directors and Security/Facility Managers to Loss Prevention 
Professionals and Business Executives , no other media entity gives you access to 
Canadian businesses from coast to coast.
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C
anada has a reputation abroad and a perception 
at home of being an open and accepting country. 
But a shooting at a mosque in Quebec City in 
January 2017, which claimed six lives, was a 

painful reminder that violence against religious communities is 
a threat in Canada.

The danger faced by Muslim institutions was put into 
sharper focus by horrific violence at mosques in New Zealand 
this March. Jewish communities meanwhile have been put 
on edge by recent attacks on synagogues in California and 
Pittsburgh. For communities at risk of this insidious breed 
of violence, preparing to mitigate and prevent attacks has 
become a sad reality, as has dealing with a rise of hate crimes 
in general.  

 According to Statistics Canada, police-
reported hate crime in Canada spiked in 
2017 — 2,073 incidents — up 47 per cent 
over the previous year.

Data for 2018 released this July does 
show a 13 per cent decrease to 1,798 
incidents, but even with the drop, the 
number of hate crimes in 2018 was higher 
(with the exception of 2017) than any 
other year since 2009.

StatCan’s data also comes with the 
caveat that it includes only incidents that 
are reported, and is dependent on police 
services’ ability to identify hate-motivated 
crimes. The true numbers and the true 
extent of the problem remain unknown. 

“We know that there’s been a pretty sharp uptick of hate 
incidents and hate crimes against the Muslim community in 
Canada, and it’s something we’re paying close attention to 
monitoring,” says Mustafa Farooq, executive director of the 
National Council of Canadian Muslims (NCCM), a national 
Muslim advocacy group.

Farooq continues, “I think the challenge of white 
nationalism and the growth of far-right militia style 
groups is a serious security threat that many 
Muslim Canadians, and not just Muslim 
Canadians but Jewish organizations and Sikh 
organizations and many others are concerned 
about.”

Ryan Hartman of the Centre for Israel 
and Jewish Affairs (CIJA), a national Jewish 
advocacy group, says that the threat level is 
currently low for Canadian Jewish people, 
but “the trends that we are monitoring are 
demonstrating an uptick in nefarious activity targeted 
towards the Jewish community.”

Right-wing extremism is also on the Canadian 
government’s radar. In late June — for the first time — it 
placed two right-wing extremist groups on its national list of 
terrorist organizations: Blood & Honour and Combat 18. 

Phil Gurski, president and 
CEO of Borealis Threat and Risk  
Consulting, is a former CSIS analyst 
with expertise in terrorism. He sees 
the threat from white nationalists in 
Canada mostly coming in the form 
of “intimidation and bullying,” and 
says that we haven’t experienced 
the level of violence seen in the U.S. 
or certain European countries — 
and probably won’t any time soon. 
However, Gurski says the far right does 
pose a violent threat to Canada, and 
that the threat can always get bigger.

Better practices
When it comes to guarding against violent 
expressions of white nationalism and other 
forms of hate, Farooq says NCCM takes 
an active role. “We’re often reaching out 
to mosques. We have a community safety 
guidebook, which we provide to mosques 
to help them figure out best practices, to 
ensure safety,” he says.

The guide book, beyond advocating for 
a proactive approach to safety — which 
includes reporting suspicious activity 
and hate incidents to law enforcement 
immediately — lays out some tips for 
improving mosque security: securing doors 
and windows; trimming heavy exterior 

vegetation that attackers may hide in; installing floodlights, 
alarm systems and security cameras; developing lockdown 
procedures; posting members of the congregation at entrances 
during prayer times; and requesting additional police patrols.

NCCM’s Farooq says working with local police services 
can be particularly helpful: “many of whom I’m sure 

are more than comfortable to come in and provide 
recommendations about the best ways to keep places 
safe.” 

Hamilton Police Service, for example, offers 
CPTED (crime prevention through environmental 

design) audits for free to the community. 
CPTED involves three basic principles: natural 
surveillance, allowing criminals to be easily 
observed; access control, creating real and 
perceived barriers to entry; and territorial 

reinforcement, defining private, semi-public and 
public space. 

Paul Corrigan, sergeant in charge of Hamilton 
Police’s Hate Crime and Extremism unit, says, “We 

would get our guys to come out and do a complete look 
around the whole building first.” The CPTED team would 
then potentially make recommendations for changes, such as 
how parking can be better organized, along with suggesting 
erecting barriers to open, vulnerable areas. 
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Free from hate,
free from harm

Religious institutions are looking for 
more effective security options in the wake of violence 

against their communities

By Will Mazgay

“I think the challenge of 

white nationalism and the 

growth of far-right militia 

style groups is a serious 

security threat.”
—  Mustafa Farooq, National 
Council of Canadian Muslims

Phil Gurski, Borealis Threat and 
Risk Consulting

S
ecurity leaders and their 
departments are often tasked 
with rigorous self-examination. 
Their purpose may be clear, but 

the means may not. They may have to 
evolve over time to expand or refine 
their mandate, add new goals and 
objectives, or adopt a model (or models) 
that embraces action over reaction, 
collaboration over isolation.

Culture change within the security 
department and its relationship to the 
larger organization it may serve, was one 
of the central themes explored during 
a recent Security Executive Council 
summit, held this May in Calgary, Alta.

The two-day leadership forum, 

“Next Generation Security Leader: 
Driving Current and Future Corporate 
and Municipal All-hazard Resilience,” 
featured seminars and panel discussions 
from the City of Calgary’s security 
leadership team, as well as municipal 
security practitioners from across Canada 
and the U.S., security leaders in private 
industry and the SEC’s own faculty 
members. The event’s objective, according 
to the organizers, was to bring together 
practitioners from both countries, 
CSOs and CISOs alike, to share proven 
practices to make communities and 
companies more resilient.

“Security is no longer a solo play, 
it’s a team sport,” said Bob Hayes, 
managing director, SEC, setting the tone 
for the conference.

“You have to work with all the other 
groups in the organization,” added Hayes. 
“Whether it’s a standards driven or risk 
driven strategy, if your security program 
doesn’t match the culture, it’s not going 
to work.”

Driving culture
Culture change was a central concern 
for Tony Strickland, head of enterprise 
security, for therapeutics company CSL 
Behring, which operates in 35 different 
countries. Strickland, the first dedicated 
security leader for the organization, said 
his team conducted a gap assessment 
in 2017 to gain a better understanding 
of where the security department sits 
in relation to CSL as a whole, and also 
what the rest of the business expects 
from his department.

The initial results were concerning. 
“We were very, very low on the 
maturity model,” said Strickland. On 
a scale of 1-5, the blended average of 
returned scores was 0.8. An immediate 

turnaround was necessary and the 
security department actively leaned on 
other areas of the business to narrow 
that gap. “That collaboration was 
critical,” he said. “Those individuals 
knew they were heard and had a say in 
things. We got a tremendous amount of 
traction out of that.”

Making those connections was 
“huge,” he added. “It really helps us drive 
culture.” He urged attendees to always 
stay connected with other departments 
and strive to answer their questions. “It’s 
a really strong way for us to create a 
collaborative environment.”

Every dog has his day
When Tim McCreight, manager of 
corporate security, cyber, City of 
Calgary, adopted a rescue dog who had 
been mistreated, he knew he had his 
work cut out to win back the animal’s 
trust. His solution? Become a dog. 
Relate in a different way and challenge 
his own perspectives.

McCreight, a speaker at the Calgary 
conference and a long-time contributor 
to Canadian Security magazine (read his 
regular column on p.12 of this issue), said 
he has adopted this change principal in 
his own work.

“It’s made me realize that throughout 
our entire careers, if we don’t want to 
change, we don’t want to adapt, we don’t 
want to change for the structure and the 
business that we help to protect, we’re 
going to fail,” he opined.

A crucial adaptation is to reframe 
the security department as a business, 
with business objectives in mind.

“If we don’t start taking a look at 
ourselves as business owners, we are 
going to be losing a lot of what I call 
credence inside the organization,” he said.

“Everything we do as security 
professionals is to support and enable the 
business. We don’t run it — it’s not our 
job. Our job is to support the business by 
identifying what are the risks against the 
major objectives, what can we provide 
for suggestions to remediate and what’s 
the business going to do to decide.”

One of the most difficult aspects is 
letting someone else make the decision 
to accept the risk. But this is central to 
the security role, said McCreight. “I’m 
not the CEO. What I am is a trusted 
advisor… But the business has to decide. 
And then you have to let them. One 
of the things we have to do as security 
professionals is to take our ego out of it. 
Sometimes business is going to do risky 
things. We have to let them.”

That last part was the “hardest 
lesson” he added. Echoing Hayes’ and 
Strickland’s learned wisdom about 
the dangers of isolation, McCreight 
stressed the importance of continuous 
improvement and communication. “The 
organization needs to know what we’re 
going through.”

This is not the military
The final presenter on a three-part 
panel, Terri Govang, director of 
technology, Western Canada, at WSP, 
said, as a consultant, she leans on her 
previous experience to get the message 
of culture as an enabler of change 
across. As such, security cannot operate 
in a vacuum.

“We have to remember, we’re not a 
militant culture,” she said. “As security 
professionals, we can’t just identify risk, 
put a 10-page report on the table and 
say, ‘This is how it is.’ It doesn’t work 
like that.”

Govang pointed to cybersecurity as 
a natural ally within the organization; 
she suggested that physical security 
departments reach out to their digital 
counterparts to identify common 
opportunities to help one another. 
She also said it’s important to talk to 
sales and marketing departments on a 
regular basis. Why? Because they can 
help turn security into a profit centre.

While change is vital, expect some 
resistance, said Govang. Change can 
inspire feelings of loss of control. 
No one likes to be surprised, she 
said, and successful people may be 
highly resistant. After all, if they have 
achieved success with their current 
methods, why mess with a good thing? 
“We have to understand what the 
resistance is and then work through 
it,” she said. “Some people change 
when they see the light, others when 
they feel the heat.”

Another piece of advice from 
Govang: “Don’t launch and leave.” 
Management has already had time to 
become acclimated to change since 
they are the decision-makers. They 
have to extend the same courtesy to 
their employees. “We have to give 
them a moment to catch up.”   
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City officials and security leaders from municipal 
and private realms exchange best practices at a 
Security Executive Council leadership event

SHARING SECURITY IN

CALGARY
“Security is no longer a solo 
play, it’s a team sport.”

—  Bob Hayes, Security Executive Council

By Neil Sutton
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CANADIANSECURITYMAG.COM
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SPOTLIGHT!
Spotlight is where content and context 
intersect. Canadian Security’s Spotlight 
eNewsletter provides our readers with news, 
articles and insights on a particular topic and 
area of interest in the security industry, while 
offering advertisers the opportunity to connect 
their brands with a particular industry theme.

TOP OF THE MONTH
Canadian Security’s Top of the Month eNewsletter 
offers our loyal readers a recap of that month’s 
most popular industry articles/news from Canadian 
Security’s highly visited website. Top of the Month 
(released the last Saturday of every month) provides 
one company the opportunity to takeover this 
eNewsletter with exclusive advertising throughout.

MARKET TAKEOVER 
Use Canadian Security’s Themed eNewsletters to let security managers, directors and end users in Canada know 
about your company’s market-specific solutions, technologies, knowledge and industry EXPERTISE!

www.canadiansecuritymag.com
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eNewsletter
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Investment: $2,040 

What You Get
➢  Exclusive Takeover of eNewsletter
➢  3 ad positions: 2 leaderboards, 1 Sponsor’s 

Message
➢  2 links in Sponsored Content section (drives 

traffic back  to your site)
➢  Lead generation report following Spotlight 

deployment

Investment: $2,040 
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 Release Date: Aug 14

➢  SEPTEMBER
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 IDENTITY MANAGEMENT
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Security Insider Video Series: The Power of Video
Canadian Security’s Security Insider Video Series tells the story of security management working in various sectors of 
the industry. From cannabis to retail, Security Insider videos go behind the scenes to provide insights into the trends 
impacting key vertical markets in the security industry.

www.canadiansecuritymag.com
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What you get

➢ Logo recognition at beginning, 
middle and end of video; each 
Security Insider video runs 
between 2-3 minutes

➢ Logo recognition on video eBlast 
sent to Canadian Security’s 
subscriber list

➢ Logo recognition on all ads 
promoting video, including 
weekly eNewsletter, website 
and across our social media 
platforms. 

➢ Sponsorship is available on an 
individual video basis, as well as 
on the entire video series. 

INVESTMENT: $2,500 
VALUE: $3,500

HEALTH CARE SECURITY



MARKET TRENDS
Canadian Security’s Market Trends is a series of digital magazines that focus on a specific sector, market and/or service within the security in-
dustry. Each Market Trends issue provides focused content to specific security end users and managers working in a specific market/industry. 
Each Market Trends includes original content written by industry experts, plus sponsored content provided by advertisers.

With its digital-only format, Market Trends is an innovative, educational, multi-platform, interactive and cost-effective content marketing tool 
that security professionals in Canada use as a resource to stay ahead of the game. For advertisers, Market Trends is a content marketing and 
lead generation opportunity that places your expertise in front of security decision makers in Canada.

SHOWCASE YOUR COMPANY’S THOUGHT LEADERSHIP
TO OUR AUDIENCE OF SECURITY DECISION MAKERS
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Canadian

www.canadiansecuritymag.com
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Market Trends Promotion & Benefits
➢ Full page ad in Market Trends edition

➢ Inclusion of 500-600 word article that focuses on thought 
leadership, company expertise, technology and security solutions 
(e,g., case study)

➢ Article posted on Canadian Security website

➢ Article link included in Sponsored Content section on home page of 
website

➢ Article promoted via dedicated ads on website and eNewsletter, as 
well as on Canadian Security social media platforms

INVESTMENT: $1,500
VALUE: $2,500

2020 SCHEDULE
  JANUARY 

VIDEO SURVEILLANCE 
Ad Close: Jan. 10 
Ad Material Due: Jan. 15

   MARCH 
CYBER SECURITY

 Ad Close: March 6 
 Ad Material Due: March 11

  MAY 
LOSS PREVENTION/

 RETAIL SECURITY 
 Ad Close: May 8 
 Ad Material Due: May 13

  JULY 
SECURING CANNABIS 
Ad Close: July 3 
Ad Material Due: July 8

  SEPTEMBER 
ACCESS CONTROL

 Ad Close: Sept. 4 
 Ad Material Due: Sept. 9

  NOVEMBER 
HEALTH CARE SECURITY 
Ad Close: Nov. 6 
Ad Material Due: Nov. 11
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CANADA’S 
NATIONAL 
AVIATION 

MAGAZINEWINGS
www.wingsmagazine.com

JET 
REVIVAL 
The state 
of business 
aviation

Coast to Coast
The Top FBOs in Canada

Northwest 
Expedition
Inside Hope Air’s 
17,500 km journey

Pilatus PC-24
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WHY SPONSOR?
Don’t miss this exclusive and unique sponsorship 
opportunity to provide thought leadership to a  
valued group of industry decision makers. 

•  Exposure to over 8,000 security management 
personnel across Canada 

•  Complete lead-generation reports from  
all promotions

• Exclusive Sponsorship Recognition In: 
 • Pre-webinar Promo Eblasts 
 • Post-webinar Eblast
 • Weekly Enewsletters 
 • Canadian Security Website
 • Twitter, Facebook & LinkedIn Promotions

STAND ABOVE YOUR COMPETITION!
Jason Hill: Associate Publisher • T: 416-510-5117 • C: 437-922-6513 
jhill@annexbusinessmedia.com

2020

SERIES

>UPCOMING 
WEBINAR 
TOPICS  

March: Threat Assessments
June: Video Surveillance
September: Social Media
December: Mass Notification
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